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SYLLABUS /aveerasst
BBA Second Year/ &ty e ad

Group/T3g IV

Paperfigaas VH MARKETING MANAGEMENT/Rqvis watr

Unli - 1 Nature and scope of marketing, Selling Vs Marketing, basic concepis and
approaches. Marketing management philosophies.

W#mwmmmﬁmaﬁmu?q@mmraﬁa

Unit - 11 Market segmentation, Marketing Mix, Marketing Environment,
Marketing System, Markeitng research.

FoR Qsfeor Mo B FurT atamavor fRageer gurdr ooy ofer

Unit - 111 Product Classification & Product mix, branding and packaging decision,
Promoetion mix: Advertising, Publicity, Selling, Sales Promotion and Public Relations

e Ao Hoa AR fr fRfeat sra Ruker o wer sear dads suser caEr
v fAvigs

Unit- 1V Pricing decision, methods of setting prices, pricing strategies product
promotion. Consumer Behaviour and Decision Making.

3TN @ HEROT O St AT Fifder o Y ot maRy Rsor S gaw R
; S S .

Unit- Vv Channel of distribution, Factors affecting choice of channel , Types of
intermediaries and their roles, Types of Retailing.

Prarer ety ofsr gl o wlaE s 9 oo HEQET & YR Uq 3HET

SUGGESTED READINGs/Sea e

¢  Philip Kotler, Principles of Marketing, Prentice Hall of India,

¢ William J. Stanton, Fundamentals of Marketing, Mc Graw, New Delhi.
* Ramaswami, Marketing Management, McMilan, New Delhi



Group/&Hg 1V
Paper/ageias VIII : MARKETING RESEARCH/Rgoe aiter

UNIT-1 Problem formulation and statement of research, Research process,
research design — exploratory research, descriptive research and experimental research
designs.

derEal Terey pd eltg [ERw, oftel UReN, Miquemel aifinbeu, wiogRer e,
aoTicHes oftel Ud WD Sigdrs Aty |

UNIT- 11 Methsds of data collection — observaiional and survey metrhods.
Questionnaire Design attitude measurement techniques.

TG Foee B fami-sedieees vd aderor R vemmsh mwan, wmmgfa
wHua fafdrat | |

UNIT-TII  Administration of surveys, sample design, selecting an appropriate
statistical technique. Tabulation and analysis of data, scaling techniques.

wdaor yorFe, =gy afdwen, sRe wiedw gele @ awe aoime o

N oy ¥ s £
aims o Doy, iee e ]

UNIT-iV ~ Concept and Objectives of Marketing research. Advantages and
limitations of Marketing Research. Problems and precautions in Marketing research.

Juoer oMt @Y mEmEr Ud azdem, Rumw otg @ gt Td HEE, Tuve #
THFNC U Faeiord
UNIT-V Types of Marketing Research: Consumer Research, product research,

sales research and advertising research. Various Issue involved and ethics in marketing

TESearcu.

fuuier ol & WoIR : 3Iusiiaar ey, 3oue ofty, Resar ofter U9 fysmus otver, Teruvrer
Mg F enfrer 2B o Rfiew g2 od A o

Ly

SUGGESTED READINGS/=sf Tar:

Kothari, C B | Research Methodology, Kalyani Publicaiions, New Deini

Fowler, Floyd J Jr, Survey Methods, Sage Pub, New Delhi

Malhotra NC. Marketing Research, Pearson, New Delhi A {‘ WJ“V
G.C. Berry, Marketing Research, TMH, New Delhi N»*}’ f/ J
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Group/Hdg V
Paper/Ngeaa IX : FINANCIAL MANAGEMENTRS yderr

UNIT-1 Finance function and its objectives, toels for financial analysis,
capitalization, over capitalization analysis, Under capitalization.

Pl o v sod sqten, Rl Riedver o qwdd, dohew, e
ToTIY, 3oy YoftaseeT |

UNIT-1I Ratio analysis, funds flow and cash flow analysis, Meaning
Interpretations of ratie’s, classification of ratic.

SigGi [Qeul, By yaE wd Jws waid fedwe, srqardt @ sl v mmwen,
Jrepurdt @1 eitasor |

UNIT-IIT Working capital management, capita} structure, source of capitai,
financial leverage, optimum capital structure, Theories of capital structure, Factors
influencing capital structure., Classification of Working Capital.,, Adequate factor
determining the working Capital. requirement management of Wworking capital.

TRl oo wEem, 9o S, ¢t 3 whe, Raha sohos,sigmeas gt av,
dyﬁﬁa%%@m,@&&maﬁumﬁama@‘m,aﬁré@ﬁa@aﬂm,
wredeller oft @t smavemar @1 Rrafor o @ waw aw, Hrfelier oot @ waee |

UNIT-1V ~ Capital budgeting, methods of investments evaluation, payback period
and accounting rate of return, discounted cash flow method and internal rate of return,
qu,%ﬁma@mﬁﬁ%,ﬁwamwma%mq
UNIT-V Capital structure decision of the firm, dividend payment and valuation of
¥irms dividend policy of the firm, Determinants of dividend policy & Types of dividend
policy.

mﬁ%%{euﬁéﬁr%ﬂa,mﬁmmvﬁwaﬁww,maﬁmﬁm
difey, enener Sty & Fratee vd amrw MY B wER)

SUGGESTED READINGSrdesf @e:

* Van Horne, James C : Financial Decision making, Prentice Hall, New Delhi
* Bhalia V.K. : Financial Mapagement and Policy, Anmoj Pub., New Delhi
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Group/a9g vV
Paper/g¢srasl X: PROJECT MANAGEMENT/RESET vaas

UNIT- 1 Generation and Screening of Project idea; Capital Expenditure;
Importance & Difficulties.

UNIT- 11 Market demand & situational analysis; technical analysis; analysis of
project risk; social cost benefit analysis.

TSR FwT gd Refiory fuedww, awmeftast Rredwer, oifEs @ faosioor,  areEs
=g e T

UNIT-1it ~ Muitipie projects & constraints; Network Techniques for Project
management, Project Review & Administrative Aspects,

afares Uﬁ?ﬁm v ey, afitaEn geEas 3 Fead ﬁm‘mi%, ETA e Hafer oa
MBI IR B L

UNIT-1V Project Financing in India; problem of time & cost everrun in public
sector enterprises in India.

Wﬁuﬁaﬁﬁmﬁﬁwaw,mﬁmﬂaﬁmeﬁ%mmﬁﬁmuﬁm
QGleldl BT HAFTAT §

UNIT-V Assessment of tax burden of various projects, making comparative
analysis; Envirenmental appraisal of projects- Financiai & Technical Environment.

Ritem wRileenal & av s @ R, qaTees  fedtwor,  ufdioenai et

SUGGESTED READINGS/ETs ger:

% Chaidra, Prasanna, Projects: Preparation, Appraisal, Budgeting & Implementation.
* Abuja, G. K.& Gupta, Ravi, Systematic Approach o income Tax, Allahabad, Bharat!aw Honge,
1997, 3.Bhalla V. K. Modern Working Capital Management, New Delbi, Anrmol, 1997,



Group/J#g VI
Paper/geatdd XI : HUMAN RESOURCE MANAGEMENT/ATSd s ueaa

UNIT- 1 Concept and functions of Human Resource Management, Structure &
Role of Personnel management in an Organisation, implementation of Personnel policy.
mmmaﬁmmném,mﬁmﬁawwaﬁaﬁmw
s, aoifde i 7 Teareaae |

UNIT- 11 Staffing Policy and process; Management Planning, Job Analysis, Job
description, Job Specification, recruitment, Selection, Induction, Placement, promotion.

=iEw My vd vibw, wwe Rrivie o Redien ord Rawer o Ridier, g
aad, yada, wamen vd wereafy

UNIT-1I1  Manpower Training & Development., Employment training and
Development, Employee Training, performance Appraisal and Potential Appraisal.

mmmﬁauﬁrmuéﬁm,muﬁrmué%m,wmﬂuﬁrm,m
Heaiwa Ud BRiGEET speiae |

UNIT-1IV  Wage & Salary Administration, Job Evaluation & designing, Salary
Siruciure,

UNIT-V Industrial disputes and participative Management, Grievance Vs Dispute
Crievance Haandling Procedure, Discipiinary Action.

M o o wEaRar WEad, Wkedl S fAaw, uR¥ear S utpar,
HAATHAHEG Brardl |

. sof
SUGGESTED READINGSe# 3=

*  Rustoms Daver, Personnel Management & Indusirial Relations, Vani Books, New Delhi

&

£dwin Plulip, Principies of Personnel Management, McGraw Hill, New Delhi
* C. B. Mammoria, Personnel Management, Tata McGraw Hill, New Delhi



Group/4¥g Vi
Paper/gesias XII : ORGANISATIONAL BEHAVIOUR/HIGATOHS <Id8R

Unit- | Concept of Organisational Behaviour, Contributing Disciplines to
organisational Behaviour; Background/Historical perspective and Framework of OB.

HICHAIHS ABR Bl TR, FISHHS AAER B §THS AT, FBAHD
dgy B yeowfi/dfteiae uiier vd wudwm

Unit- {1 Individual Behaviour- Perception- Perceptual selectivity, Perceptual
organisation, Sgcial Perception and Impression managemeni, Atiliudes and Vailues

AT WEBR - GO, SIS ASEiaHedl, SaHIROTS SIS S
OROT U4 WA UEUE, Feigia B9 ol |

Unit- 11 Leadership- Concept and Theories of leadership, Qualities of 5 good
leader. Group Dynamics- Group Formation, Nature of groups, Reasons for joining
Groups, Functions of group within srganisation.

aqavmmémﬁ%@mmém%wmaﬁsﬁm,mﬁ%ﬁﬁﬁ

rg

HaEt o ygl, woE I afde A B orw, dwew B sifa weE @ @

Unit- 1V Stress Management- Meaning, Cause, Effect and Coping Strategies for
Stress.

5 5 R U, W . § .
TarE yeEe- I e Ul oo @ Sued & et

Unii-V internationai Dimensions of Organisational Behaviour; Equal
Employment Opportunities.

* Robbins 3.7, Organisationai behaviour, 7th ed., New Delhi, PHI, 1996

*  Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi, 2001

= Husg, ¥ £ and Counings, T G, Organisation Development and Change, 3rd ed. , New York,
West, 1985

*  Shekeharan Uma, Orapanisationa! Behaviour, Texi & Cases, New Dreihi THM, 1989,
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SYLLABUS/urerssa1
BBA Third Year/ft.dtu gt ol

Group / ¥ VI
Paper/ vy w3 XIII : ENTREPRENEURIAL DEVELOPMENT / Suf¥ar few

UNIT -1 - Concept and Nature of Entrepreneurship. Entrepreneurial Trait, Types and
Significance, Role and Importance of entrepreneur in economic growth,

Fafdrar @ s@ETeon Ud uepld, Iuben i ver wd wea, siffe e

L&Y

UNIT — 11 - Eatreprencurial Development programimes in indin, History, Suppoert,
Objectives, Stages of Performance, Entrepreneurial Environment, EDP and their
vajuation.

maﬁaaﬁwf&mmg%m,wdamﬁw%wa%m,wﬁm

UNIT - III - Entrepreneurial Rehavior and entreprencurial Motivation, Achievement
and Management success. Innovation and Entreprencur. Entrepreneurial Success in
Rural Areas. '

;ﬁmmmmﬁm,wmwmm,mm
Jualt, 3afdHar & gmefior &5 & Fwerar

UNIT - IV - Establishing Entrepreneur System, Search for Business idea, Sources of
Ideas, Idea Processing, Input requirement.

Sources and Criteria of Financing, fixed and Working capital assessment, technical
assistance, Marketing assistance, Sickness of units and Remed;al assistance,

%"waam,saﬂéa%ammvéqgaﬂ%z%m

SUGGESTED REABINGS/dedl aia:

* Desai Vasant : Small Seale Industrial & Enterpreneurship, Himalaya Pub.
House, Mumbhai

* M.B. Shukla : Entrepreneurship & Small Business Management, Kitab Mahal
Allahabad

* Proceedings of N/X! Biemnial Conference Proceedings on Entreprencurship

Development Book well Publishers, New Dethi ;
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Group/d3g VII
Paper/geaast XIV: MANAGEMENT INFORMATION SYSTEMAGUEHIT HI=AT Home

UNIT-I

Managerial inforimation system definiiion basic concepis frame work, major trends in
technology application of information technology.

YO A GUnel: R, HE NAURon, g kil & & aweld e
&1 AEg ggfagn

HAY

UNIT-H Systems appiovach to MIS, operating eiemenis of MIS. MiS and decision
making.

TR GUAT Yool A A TUE, Y§U O Joneh # aRgies ded v Aot
UNIT-H1 MIS structures on the basis of management activity and organisational

functions. Synthesis of MIS structure and its evaluation, role of MIS, at various levels
viz operationai, pianning and coentrol.

vt fHal & HUR WOSEY gEen WOTel I U HeA @R, EihE e,
GUITel) @reT FAYYT Uq HeAied, UHOEATTRE, FESA @ SRR F R W oyey
e uml'wefw

UNIT-IV Need of information, levels of information handling, characteristics of
information at various control levels advantages of computerizaiion.

HIAT BT IAYFA, YA FIOT F T, FYLUHROT F R &) F a7 vd gy
e

YT
IO HCH |

UNIT-V Data flow diagram, data dictionary, data base management system, and
word processing, electronic spread sheet and managerial application. Use of compuier
in managerial operations.

TSl U8 TR HATATHUEY giares § SO & AT

SUGGESTED READINGS/~es Ta:
+ Oison Davis, Management Information System TMH New Delhi

¢ Lauden & Laudon, Management Information System, Pearson Pub. New Delhi
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Group/&9gg VI

Paper/geaa® XV : BUSINESS ENVIRONMENT /eamaaiis gaiator

Unit- I Introduction to business environment, classification of business environment,
factors affecting business, Role of environment in business, Strategy fo change

environment,

CHEHIGE GO H1 ANIT SUIaETE AT BT ST SE # SR
AT SAEEy F aaaer & e aRafda ardeer =R

UNIT- II Economic & Political Envirenment: Ecenemic Policy — Old & New Econumic
Policy, Industrial Policy, Role of government in Business.

e Y 7 v g snRiw AR st A gIHrT A wEA Hr fffE
UNIT- III Technological Environment: Introduction, How technology affects business,
Technologicai factors atfecting business, ways to adopt technology.

qHAP TAEOT WNET AR B nfEd e T aEid TN LIUNTICONE )
HUsT & e

UNIT- VY Culture & Business:Intruduciion, Koie & effect of culture on business, Social
Responsibility of business organization.

Tl v mmmﬁm%ﬁ%ﬁmﬁmm TG HeoA & oaiATee
ELEGAIDicc ]

UNIT- V Global Business Environment: Global market, Strategies for going Global,
Pro’s & Con’s of Global Markets.

e TrEefE  Tome  aEsdw e FFASIHWT F fAT ORI AT

SUGGESTED READINGS/3esf wer:

* Aswathappa, K, Essentials of Business Euvironmenl, Himalaya Pub. House, Mumbai
* Dbuli And Sundaram : Tndian Economy, S. Chand Pub. New Dethi
®  Sinba V.C,, Business Envirenment, SBD Pub. House, Agra
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XVl o Bustasss LAW--
UNIT -~ | Contract Act: Essentials of a valid contract, capacity to centract
(Contracts miner), free consent, unlawful and void agreements, Discharge of contract,
remedies for breach of contract.

HAY HATAH AU AU F HGIF TET0T IETRE FA Y ATHAT IR HARY TS
EATA HAUTAS T o0 Sedrd Iefey f wanfl ey 6w & 3yar
UNIT-II  Bailment & Pledge, Agency, Law of consumer Protection, Consumer and

Consumer Dispute, Censumer Protection Councils, Censumer Disputes Redressal
Agencies.

fR8g o PR #iRwtor susmer geser ¥R suder ud 3eEeT fEE sude
9T gfive 3w e SUaReHs vohdr

UNIT~III Company: Formation of a company, Prospectus, Memorandum and
articles of association, Share capital and Share holders, Meeting and Resoluiion,
Directors.

FUel, FEN N RAAOr gfyarer iz der e vd wde et Baw s 9 o
FUUR THIC UF WEIE

UNIT~1V  Law of Sales of Goods: Conditions and Warranties, Transfer of property

& title, performances of the coniract, Rights of an unpaid seiier and suits for breach of
contract.

gt ey Fftaw of vd s waed vd dORY @ e @l F a0 oaew
fasar & AR vd Jeratr 697 F IRoTA
UNIT-V  Negotiable instruments Act 1881 Nature & their types,FEMA.

T faaw yiuRas 1881 i W 3ud waR ¥ ke e vwv yRRes

SUGGESTED READINGSrRigst gier:

Bulchandani K.R.; Business Laws, Himalaya, Dombay

Maheswari R.P.: Business Law, Nationat Pub., New Delhi

Reddy F.0N.; Essentials of Company Law, Himalaya, Bombay

Sharma N.K.: Company Law & Secretarial Practice Sahitya Bhavan, Agra
B.K. Acharya: Company Law & Secretariai Practices, Himaiaya, Bombay

%E&:%“\/.ﬁ%‘? gsl Wﬁ%"uﬁ
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¢ Singhania, VK Direct Taxes: L.aw and Pratices, Taxman Delhi

LILTS ¥ & SRARITSEl

¢ Srinivas, EA. Handbook of Carporate Tax Planning. TMH, New Delhi,



Group/ HIAF IX Electives/aUsTcHE

Elective/@aa 31/ A : Marketing/faqorer

Paper XVII : CONSUMER BEHAVIQOUR/3USIH HcUagH
UNIT -1

introduction to Consumer Behaviour, Concept, Scope and their applications.
Information search Process, Evaluative Criteria and Decision Rules.

FUHE FHlER T IRTT FEURCN 8 d WA FaoT G IHar Jeaie ARGE oF
ot & forae
UNIT-1I

Consumer Decision Making Process, Four views of Consumer decision rules :-
reonomic man, Passive man, Emoiional man, Cognitive man. Modeis of Consumer
Decision making, Nicosia Model.

e fAoTas ufear,  Iusr Bvies aR eRer gewite A dfEe e

ARG He Fidfed A7 3unH Ao ufhar Afsw Alsew B Aga
UNIT - 111

Consumer Motivation, needs and goa!s, Positive and Ncgative Motivation, Dynamic

TSI AXTT FTARITTT U9 WEY @HRIGCHE UG FAwicH® Hiomior #fFswor & aifgdie
UNIT - IV

Consumer attitude and change. Influence of personality and self concept on buying
behaviour. Diffusion of Innovations, Diffusion Process, The adoption Process.

3qareT 3T vd uftade cafhed &7 WY UF 9 cO9ER $T T HaUKUN HATOR UF
SEPLOT FEPIOT TRAGT FAURTT Fiowdl

UNIF -V

Reference group influence, profile of consumer’s opinion leadershxp Industrial buying
behaviour,

vmm W YHIS 39S Wiasg aard T v SHGEIN
SUCGESTED READ!NGS/‘ﬁﬁﬁ afel

e Schiffman L.G, , Kanuk,l Censumer Behavior, PHI, New Delhi.
s Chunnawala ; Copsumer Behaviour Puh, 8.Chand, New Dalhi,
o Kazmi and S.Batra Satish : Consumer Behaviour Excel Books New Delhi,
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Group/F3E IX Electives/aeiicHSD
Elective/eel  A/31 : Marketing/Rqorea

Paper/ugau® XVIII: ADVERTISING MANAGEMENT AND SALES
PROMOTION/Rgus vdwsr vd gy ddes

UNIT-1 Definition, Objectives, Functions and classification of advertisement,
Advertising as a component of marketing mix, Advertising as a marketing
communication process, Use of marketing for stimulating primary and secoendary
demand.

fomaa ot ufemw, sgiew ol ud wfiew, oo Rwor & wes @ ww #
e, Rooe der wism @ w0 & Reww, yefie v Gdgs @@ o denfda
T & v Ruue & wAri

UNIT- 11 Advertising Vs other forms of mass communication, Communication mix,

DAGMAR appreach, Determination of target audience, building of advertisin
programine — Message, Headlines, Copy, Loge, [llustration, Appeal, Layout.

faEiug TR GEAER & 36T w4, d9R Ao, 4 U o) UH U ST uyw, a@fda
gefet & Rrafo, Renee odve dur wwn-de, g, viafeal, e Ree,
FEIEI0T, Idler, fdrserie i

UNIT-11 Media Planning — Media characteristics, Media Selection, Media
Scheduling. Social and economic relevance of advertising, ethics and truth in
Advertising, '

e Rriwa-Bfa Rdwam, R aaw, o gfem, Reme & aafe
ve anife unifear, Reua F A wd gE=R)
UNIT-1V  Sales promotion- Meaning and Importance of sales promotion, Objective

and strategies for saies promotion, Consumer orienied sales promotion, Trade orienied
coupons, Deals, Premiums, Contest efc.

R dadar - st vd R dader = wEm, fosa doda @ 3w vd & @,
mﬁﬁrmﬁmﬁﬁﬁmm Ao Joup, ued, dew, wikmes, e

UNMIT- ¥ Trade oriented sales promotion- Allowanee and Discount, Training of
distributors, Sales force contest and rewards.

IR IE Riea deda-ue vd wel, [Gaet o wite, Rehleo ufenfen vd
Lezsars

SUGGESTED READINGS/Tes e

o Aaker David, Advertising Management, PHI, NewDelhi,
e [ianendra Miohan, Adveriising Managemeni, TViH, New Deihi.
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Group/F#g IX Electives/8Te s
Elective/ffIsl B/ : Finance/fda
Paper XVIil: Working Capital Management/ Friefer {0 gt

iy ~ i " . - o~ wwcm el E o e fe T B
UNIT -1 Working Capital Management: Concopts of working capital and its

determinants, Risk-returns trade off.

Frdrer Golt wstt wEAT Gl Hr HaUROT T PR IR deaa deaea
UMNIT-11  Cash Management and Markeiabie Securities, Cash Pianning.

T3 FaU= Td 990 40 gidsiaat des  Aaes

UNIT-III  Credit Management, Optimum Credit Policy, Recent Trends in Credit
Market in india.

FE IS, HeThleH I A, TR A aeR & 3aeeh vgfa

UNIT -1V Inventory Management: Need and Objectives of Inventory Management,
Inventory Management Techniques, Selective Inventory Contrel.

THT WaUd TS T4 & 3099 U9 WaTFan

UNIT-V  Shert term financing, money market in India, monetary system, debt
fitancing bank financing

. s & . _ _
FeTHER AaiEs J9ecas ShH, Ty GG aw fadias HILATG d:i)ﬁl gigiy, idoid

SUGGESTED READINGS/est afer:

® 8.C. Kuchal: Financial management, Chataniya publishing House, Allskabad.
® Khan and Jain: Financial Management, Tata McGraw Hill New Delhi,
2 LM, Pandey: Finascial Management, Vikas Publishing House, New Deihi

¢ i N P H . wee XA ans TeadL®
& Basant Ral: Cerpeorate Finaocial Management, Tata Mc Graw M8, New Delki.
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Group IX Electives

Elective B: Finance
Paper XVI1: Corperate Taxation/ @i syRIqur

UNIT 1 Basic concepts of Income Tax, Computation of Income under dlfferent heads
of income, Deduction of Tax at source.

IITFT BT HT FAUROT @ WA F ara f o W9 w ey Fok

UNIT H ~ Company’s Tax Management, Rationale of Company taxation, Residential
status of & compaiiy, set off and carry forward of Losses, Advance payment of tax.

FYaAY amrwmwmmmﬁwQam%me
mw

UNIT IIT - Tax Planning: Concept, Significance and Probie of { Piunning, Distinction
between Tax aveidance and Tax evasion, Division of Income Claiming, Maximum
deduction, Rebates, Relieves and Restoring Tax free incomes

memﬁmwwwmwﬁmmmw
el oy qAw I & G4l vga welfaar v o
UNIT IV — Tax Administration: Filing of returns, Self Assessment of Tax, Default and

Penalties, Concept of VAT, Conceptual Framewor) of GST, Government faitiatives
and Emerging Trends

ﬁaﬁmﬁwmmwvﬁﬁmmﬁamﬁmmwmm
mmﬁmmmmmmwz?wmqaﬁr

UNIT V — Tax Consideration in respect of special managerial Decisions. Make or Buy,
Own or Lease, Close or Continue, Export or Domestic Sales return or Replace, Tax
Planning in respect of Manageria! Remuneration.

099 wEysg @ota & d@ay o e uadmﬂ@ﬁamammmmwaammmﬁ
Wﬁ'&&?mmfﬂ'ﬂ mmgﬁnmmrﬁrqﬁm,wqgﬁ
fresrer

SUGGESTED READINGS/mesf gier:

e Ahuia, CK & Gupta, Ravi Systematic Approach to Income Tax, Bhavai Law

Alahabad
# Singhata, VK Direci Taxes: Law and Pratices, Taxman Delhi,

¢ Srinivas, EA. Handbook of Corporate Tax Planning, ' MH, New Delhi,
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Group I1X Electives

Elective C: HRM

Paper XVII : Human Resources Development/ #l5g 9omts @

UNIT -1 HRD - goals, Concepts and importaace, $IRD Climaic and Praciices in
India, HRD Functions and Strategies

e R AeTa FOTUeT ReE o6g 3auRon 0d JEed 9RE @ A Saee Rerw
Y07 U4 SqagR Al EUsT e #rE 09 ot

UNIT ~ {1 Manpower Planning Training and Development, Assessment of Training
need, Training Effectiveness, designing and Administrating Training, Feedback.

AT ofs fAaew ufdarer vd e afderr snasgwand @ RuRer  giderr
ST GIRIATOT BrRAHH T v gare iy

UNIT -1 Performance Appraisal — Concept, Need and Methods, Differentiate
beiveen Performance Appraisai and Potentiai Appraisal, career Planning and
Management,

FRR P oF yaue

UNIT-TV  HR System — Designing and Administration, HRD for workers, HRD
approaches for coping with organisation change, HRD in Indian organisation, Objective
and Functions of HRD professionals.

mﬂmmmw“mmﬁwﬁmmm
TREAT § AT KA & TAC AWE §OTYE @R F 39NIE RS §set # A e
e BerE A dune 99t 3 12w ud mrt

UNIT -V HR repoit, Audit and research, Quaiily of Work iLife, TQM, HRD
strategies, HRD in Organisation, Human Resource Information System.

AT WA AFE O Sres A Wee daud R Jnd S 8UE BeE /g
HAIYT T Jomray

SUGGESTED READINGS/=es Fer:

Rao, TV Alternative approaches & Strategies of HRD, Rawat.Pub, Jaipur ‘

Pareek, U. Managing Transitions, The HRD Response. TataMcgraw Hill, New Dethi

Rao, TV Recent Experiences in HRD, TMH, New Delhi.
Bedia DD& Padmawat A, Talent Management, Zenith Pub, New Delhj

- 2414



Group 1X Electives
Elective C: HRM

Paper XVIIl : WAGES AND SALARY ADMINISTRATION/ FHER U AaT warE

UNIF -1 Job Evaluation, Wages and Salary Adminisiration, Method oi wages
Administration, Factor affecting wages administration, Importance of Wage
administration in Indian Context, Wage theories.
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UNIT-1I  Wage Differentials — Concept and its determinants, Internal and external
ials, understanding differeni components of wage packages.
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UNIT - 11 Employees benefits programme, incentives, fringe benefits — nature and
importance.

IINIT - TV Wage Board and Laws, Werking of different Instituiion rejuted o reward
system — Wage board, pay commissions.
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UNIT-V  Wage and Salary Administration Act — Minimum Wages, Salary and
Employee Welfare Act.

FAAGE v AqA g HRRw smew e daw w9 sl wea wRRoH
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* Malhotra OP, The Law of industria} disputes. Vol | & I, Bombay

¢ Seth DD, Industrial Disputes Act 1947m Vol. 1&II, Bombay
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